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Company Name: Aberdeen

LinkedIn: https://www.linkedin.com/company/aberdeen/ 
Website:  http://aberdeen.com


Company Description: Aberdeen provides intent-based marketing and sales solutions that 
deliver performance improvements in advertising click through rates and sales pipeline 
resulting in a measurable ROI. Our intent data is the largest scale, most accurate and highly 
targeted in the market. We don’t force clients to buy more software; our products plug into 
clients’ existing marketing and sales tech stack via data feeds, embedded analytics and apps. 
For clients seeking a full service approach, we offer intent targeted advertising and cost per 
lead programs. 


Aberdeen has operations in Boston, San Diego, Austin, London, Paris and Madrid. For more 
information on Aberdeen’s current offerings, please visit www.aberdeen.com. 
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Company Name: Acrolinx

LinkedIn: https://www.linkedin.com/company/acrolinx/ 
Website:  http://www.acrolinx.com/


Company Description: https://drive.google.com/file/d/
1GiHDulE3MVGuV24PJVX4uRTcrJ9TiVXk/view?usp=sharing 
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https://drive.google.com/file/d/1GiHDulE3MVGuV24PJVX4uRTcrJ9TiVXk/view?usp=sharing
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Company Name: Adestra

LinkedIn: https://www.linkedin.com/company/adestra/ 
Website:  http://www.adestra.com 


Company Description: Adestra is a trusted provider of First-Person Marketing solutions for 
global and growing brands.


The company's industry-leading email platform provides a powerful infrastructure for one-to-
one, contextual messaging and marketing automation, helping marketers communicate more 
effectively with their customers and subscribers. Robust reporting features allow marketers to 
efficiently evaluate and optimize their campaign results. The flexible structure and open 
integration architecture allow businesses to connect disparate technology platforms to create a 
seamless customer journey.


Along with a best-of-breed platform that drives customer engagement and boosts ROI, 
Adestra was founded on the principle that marketing success takes more than technology, 
which is why customer service is at the heart of its business. Adestra was a winner of the 2014 
and 2017 Customer Focus Award from the Customer Service Institute. It also won Bronze for 
Customer Service Department of the Year at the 2017 Stevie Awards for Customer Service, as 
well as being presented with the 2017 Supplier of the Year Award from one of its longest-
standing clients, UBM. 


Adestra continues to maintain one of the highest customer retention rates in the industry. It is 
trusted by top companies including UBM, Condé Nast Digital Limited, and Tile, among others. 


Established in 2004, Adestra has offices throughout the UK, USA, Canada and Australia.
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Company Name: Acxiom

LinkedIn: https://www.linkedin.com/company/acxiom/ 
Website:  http://www.acxiom.com


Company Description: Acxiom is a technology and services company that provides the data 
foundation for the world's best marketers. We enable people-based marketing everywhere 
through a simple, open approach to connecting systems and data that drives seamless 
customer experiences and higher ROI. A leader in identity and the ethical use of data for more 
than 45 years, Acxiom helps thousands of clients and partners around the globe work together 
to create a world where all marketing is relevant. 
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Company Name: Adroll Group

LinkedIn: https://www.linkedin.com/company/adroll-group/ 
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https://www.linkedin.com/company/adroll-group/


Website:  https://www.adrollgroup.com/


Company Description: AdRoll Group has been on a mission to accelerate growth for 
companies, big and small, since 2007.   Our technology powers a suite of  data-driven 
marketing and advertising solutions, AdRoll - for ambitious commerce companies and 
RollWorks - for ambitious B2B companies. AdRoll Group has empowered over 37,000 AdRoll 
and RollWorks customers worldwide to understand, attract and engage buyers, driving growth 
for their businesses.


AdRoll Group is a privately-held company headquartered in San Francisco, CA with offices in 
New York, Dublin, Sydney, Chicago, and Salt Lake City. 


AdRoll Group is committed to creating diverse teams of “Rollers” and is proud to be an equal 
opportunity employer. All qualified applicants will receive consideration without regard to race, 
color, ancestry, sex, religion, gender, gender identity or expression, sexual orientation, marital 
status, national origin, citizenship, genetics, disability, age, veteran status or other 
characteristics.
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Company Name: Advice Local

LinkedIn: https://www.linkedin.com/company/advicelocal/ 
Website:  https://www.advicelocal.com 


Company Description: Advice Local is the leading technology company in local presence 
management (LPM). Their one-stop solution makes it easy for brands, agencies, digital 
marketers and small-to-medium-sized businesses (SMBs) to take control of their online data 
through an easy-to-use dashboard. Their LPM solution uses a hands-on approach, combined 
with data syndication for local listing management. Utilizing proprietary technology, Advice 
Local submits optimized business listings to top directories and data aggregators. Using local 
SEO techniques, everything from the citation itself to photos and videos are optimized to 
maximize a business’s online visibility. Offering great free tools, like the Online Visibility Report, 
Advice Local gives its possible clients, partners and resellers the opportunity to see how the 
LPM solution can meet the demanding needs of an ever-changing local search landscape. In 
addition, Advice Local has a Store Locator and Landing Page technology solution, Advice 
Locator Pages, and offers agency services at scale to their partners and SMBs. Advice Local is 
their partners’ secret weapon for dominating local search. Learn more about them today by 
visiting AdviceLocal.com. 

Additional Submitted Information: We have won countless awards including the Inc 500 3x. 
More here: https://www.advicelocal.com/about-us/  
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Company Name: Alliance Data

LinkedIn: https://www.linkedin.com/company/alliance-data/ 
Website:  http://www.alliancedata.com 


https://www.adrollgroup.com/
https://www.linkedin.com/company/advicelocal/
https://www.advicelocal.com/
https://www.advicelocal.com/about-us/
https://www.linkedin.com/company/alliance-data/
http://www.alliancedata.com/


Company Description: Based in Columbus, Ohio, Alliance Data’s card services business 
develops market-leading private label, co-brand, and business credit card programs for many 
of the world's most recognizable brands. Through our branded credit programs, we help build 
more profitable relationships between our partners and their cardmembers, and drive lasting 
loyalty. Using the industry’s most comprehensive and predictive data set, advanced analytics, 
and broad-reaching capabilities, Alliance Data’s card services business has been helping 
partners increase sales and provide greater value to their cardmembers since 1986. We are 
proud to be part of the Alliance Data enterprise (NYSE: ADS), an S&P 500, FORTUNE 500 and 
FORTUNE 100 Best Companies to Work For company headquartered in Plano, Texas. To learn 
more, visit KnowMoreSellMore.com, follow us on Twitter @Know_SellMore, and connect with 
us on LinkedIn at Alliance Data card services. 

Additional Submitted Information: At Alliance Data, we are marketing and loyalty experts that 
drive brand sales and customer loyalty through patented and award-winning payment offerings 
and branded marketing and credit programs. Our proven track record combined with our 
innovative, tech-forward approach makes us the most trusted, comprehensive partner in the 
industry. We take a deliberately different and measurably superior approach. Our approach to 
purposeful innovation delivers market-leading solutions that serve customer needs and inspire 
action. For example, our first-to-market Frictionless Mobile Credit solution enables customers 
to apply for credit with just a few keystrokes – reducing time to apply by more than 25% and 
reducing application abandonment rate by more than 5 times. We transform data through 
technology to boldly reimagine what’s possible. Our Analytics & Insights Institute boasts 
award-winning data scientists dedicated to and focused on data and all its possibilities. We 
start with the most comprehensive data assets in market that bring a 360 degree view of the 
customer in order to drive brand sales and loyalty. Our data scientists use more than 138 
brand-centric marketing models used to support credit marketing programs and brand CRM 
strategies. We are obsessively focused on the customer. Our industry expertise and deep 
knowledge ensure we’re on the cutting edge of connecting with customers. We recently 
received our 14th consecutive “Center of Excellence” certification from Benchmark Portal —
more than any other company in the financial services or credit industry. And with 
approximately 1,100 brand partner Service Level Agreements to meet each month, we deliver 
on our committed standards 99.9% of the time. Furthermore, the continued improvement of 
our customer retention strategy has resulted in over $12.9MM in monthly incremental spend 
with over 82.2% of accounts remaining open. 
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Company Name: Amplitude

LinkedIn: https://www.linkedin.com/company/amplitude-analytics/  
Website:  https://amplitude.com 


Company Description: Amplitude provides product intelligence tools that help teams run and 
grow digital businesses. Modern product and growth teams use Amplitude to learn what drives 
impact on key business metrics. Founded in 2012, Amplitude is headquartered in San 
Francisco and has offices in New York, London, Paris, Amsterdam, Seattle, Austin, and 
Singapore. Over 26,000 companies including Microsoft, Under Armour, Intuit, Twitter, Bonobos, 
and Peloton use Amplitude for product analytics.


In December 2018, the team raised $80 million in Series D venture funding led by Sequoia 
Capital at a valuation of $850 million. Amplitude is backed by Sequoia Capital, IVP, Battery 

https://www.linkedin.com/company/amplitude-analytics/
https://amplitude.com


Ventures, Benchmark Capital, and Y Combinator. Learn more about the team, culture, and 
environment at https://amplitude.com/careers.


Amplitude provides equal employment opportunities (EEO). All applicants are considered 
without regards to race, color, religion, national origin, age, sex, marital status, ancestry, 
physical or mental disability, veteran status, or sexual orientation.
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Company Name: Appriss Retail

LinkedIn: https://www.linkedin.com/company/appriss-retail/ 
Website:  https://www.apprissretail.com 


Company Description: Appriss Retail Appriss Retail, a division of Appriss Inc., provides 
artificial intelligence-based solutions to help retailers protect margin, unlock sales, and cut 
shrink. With more than 20 years of retail data science expertise, the company’s Software-as-a-
Service (SaaS) platform generates advanced analytical insights and real-time decisions that 
drive action throughout the organization, including operations, finance, marketing, and loss 
prevention. Its performance-improvement solutions yield measurable results with significant 
return on investment among retail store, ecommerce, and inventory functions. Appriss Retail 
serves a global base of leading specialty, apparel, department store, hard goods, big box, 
grocery, pharmacy, and hospitality businesses in more than 125,000 locations (brick and 
mortar and online) in 45 countries across six continents. For more information about Appriss 
Retail, visit https://apprissretail.com. 

Additional Submitted Information: Appriss Retail used its market leadership in return 
authorization to develop a unique solution for retail stores. Using artificial intelligence, the 
Incent targeted incentives solution creates and delivers intelligent incentives to best customers 
at the end of a merchandise return to stimulate purchases after a return. The incentive is based 
on the consumer's individual purchase and return history. The incentive can also be used by 
the retailer to clear seasonal merchandise or cross-promote departments and brands. Appriss 
Retail's history in fraud prevention prevents consumers from gaming the system and making 
returns solely to get a discount. Results are both remarkable and fully attributable to the 
solution: -39% increase in purchase after a return -34% increase in revenue after a return 
-25% increase in gross profit after a return The consumer loyalty created by the incentives 
affects key metrics for weeks after the return: -8% increase in shopping trips -9% increase in 
spending per trip -8% increase in gross profit per trip 
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Company Name: Avalaunch Media

LinkedIn: https://www.linkedin.com/company/avalaunch-media/ 
Website:  http://www.avalaunchmedia.com 


Company Description: Avalaunch Media is a full-service digital marketing agency nestled at 
the foot of Utah’s Wasatch Mountains in the burgeoning tech hub known as Silicon Slopes. We 
handle all facets of digital marketing, including SEO, PPC, and content marketing. Our award-

https://www.linkedin.com/company/appriss-retail/
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winning work and expertise have landed us a spot in Utah’s top 50 fastest-growing companies, 
as well as the Inc. 5000 list. 


Our commitment to “creating believers” out of our clients, from startups to Fortune 500s, has 
led us to Google Premier Partner status. Our creative and innovative digital marketing 
strategies have helped us launch the world's best brands, including Coca-Cola, Nu Skin, 
Blendtec, Go Pro, Intuit, Ancestry.com, Groupon, and many more. 


At Avalaunch, we take company culture seriously. We strive to bring on only the best, most 
passionate employees to help craft our clients’ stories. Our employees never stop learning, 
developing their skills, and supporting each other. Our team is the perfect mix of professional 
and playful—as good at digital marketing as they are at spotting yetis, walking to Starbucks, 
throwing fun holiday parties, and goofing around between meetings. 
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Company Name: Beckon

LinkedIn: https://www.linkedin.com/company/beckon-inc-/ 
Website:  https://beckon.com/ 


Company Description: To grow your brand, you need integrated, unbiased data and insights 
you can trust. Meet Beckon, The Source of Truth for Marketing™. Our rock-solid data 
management + real-time marketing intelligence power better, faster decisions that let you do 
more with every marketing dollar. 


Beckon is enterprise software that delivers clean, trusted data for agile decisions at the speed 
and scale of modern marketing. The first platform to combine data best practices with 
marketing best practices, Beckon provides automated data management, total visibility into 
cross-channel marketing performance, integrated campaign planning, omnichannel analytics, 
real-time dashboards and scorecards, and marketing KPIs right out of the box for fast time to 
value. Beckon is for marketers who want to bring order to messy data, see what’s working 
across it all, spend wisely, maximize ROI, and tell the story of marketing’s impact on the 
business. 
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Company Name: Bizible

LinkedIn: https://www.linkedin.com/company/bizible/ 
Website:  http://www.bizible.com


Company Description: Bizible by Marketo, an Adobe company, leads the B2B marketing 
performance management space with revenue attribution and planning products. With 
sophisticated omnichannel, every-touch attribution technology, Bizible delivers unparalleled 
performance insights about all revenue-generating efforts, including demand gen, inbound 
marketing, account-based marketing, and outbound sales. Today, Bizible helps marketers at 
more than 300 companies worldwide discover their customer journey, lead transformation, and 
power growth. 
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Company Name: Blue State Digital

LinkedIn: https://www.linkedin.com/company/blue-state-digital/ 
Website:  http://www.bluestatedigital.com/


Company Description: We believe that when people come together around their shared 
passions, they can do nearly anything; spark a movement, raise millions of dollars, rally an 
army of advocates or reinvent an organization.


Blue State Digital is a purpose-driven creative and tech agency. We transform how brands and 
causes engage their most important people. From Google to UNICEF, from Obama to MIT, from 
Tate Modern to Ford Motor Company, Blue State Digital helps grow communities, build 
platforms, and transform organizations for the digital age.


Led by the most creative and analytical minds from the political, nonprofit, and brand worlds, 
Blue State Digital is a part of WPP Digital and has more than 200 employees in six offices 
around the world.


Our mission for constant progress is so ingrained in us, it is literally written on our walls.


Progress.

For our craft.

For our organization.

For each of us individually.

And for things we care about.
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Company Name: Brandimage

LinkedIn: https://www.linkedin.com/company/brandimage/  
Website:  https://www.brand-image.com/


Company Description: Brandimage is a global consultancy of brand equity architects and 
designers. Brandimage creates brands that drive brand performance. Brandimage creates 
brand experiences that are distinctive, ownable, engaging and that resonate deeply and 
enduringly with consumers because they are rooted in fundamental emotional truths. 
Brandimage is part of the brand development group of SGK, which is a Matthews International 
company.


Back to Table of Contents


Company Name: Brandwatch

LinkedIn: https://www.linkedin.com/company/brandwatch/ 
Website:  https://www.brandwatch.com 
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Company Description: Brandwatch is the world’s leading enterprise social intelligence 
company, allowing users to analyze and utilize conversations from across the social web. 


It is the perfect platform to make sense of the chatter about your brand online. 


We crawl the internet, archiving social media data from over 90 million sources in 27 
languages. Users are then offered the chance to search this data in Brandwatch's web-based 
interface, both proactively and retroactively for mentions of their brand or keyword, using a 
sophisticated and powerful query creation process. 


The app includes an advanced suite of features that allows the data to be chopped and sliced 
to provide useful insights, through graphing, categorization, geolocation, metadata and 
countless other components. 


Understanding and monitoring your brand is just the start: Brandwatch also lets users engage 
with the communities they have isolated, responding to, assigning workflow and managing 
social media mentions with ease.
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Company Name: Brierley+Partners

LinkedIn: https://www.linkedin.com/company/brierley-&-partners/ 
Website:  http://www.brierley.com 


Company Description: Brierley+Partners are global loyalty and CRM innovators. Brierley 
brings industry-leading thought leadership, incomparable experience and advanced 
technologies to help brands build lifetime loyalty with their customers.


 Brierley runs some of the best loyalty and customer relationship programs for clients such as 
GameStop, Express, 7-Eleven, Hertz and Hard Rock. Brierley offers a complete suite of loyalty 
services: program design, loyalty/CRM technology, marketing strategy, research, analytics, 
omnichannel communications, account management, interactive/print production and 
fulfillment. The industry-leading Brierley LoyaltyWare®technology platform is uniquely robust, 
flexible and quick-to-market. All services and technology focus on a single mission: making 
clients' customer relationships dramatically more profitable.


Brierley+Partners operates as a subsidiary of Nomura Research Institute, Ltd., (NRI), an 
independent, global IT solutions and consulting services provider.
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Company Name: Cardlytics

LinkedIn: https://www.linkedin.com/company/cardlytics/ 
Website:  http://www.cardlytics.com


Company Description: Cardlytics (NASDAQ: CDLX) uses purchase-based intelligence to 
make marketing more relevant and measurable. We partner with more than 2,000 financial 
institutions to run their banking rewards programs that promote customer loyalty and deepen 
banking relationships. In turn, we have a secure view into where and when consumers are 
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spending their money. We use these insights to help marketers identify, reach and influence 
likely buyers at scale, as well as measure the true sales impact of marketing campaigns. 


At Cardlytics, we are analysts, developers, and data scientists. We are marketers, account 
managers, and consultants to our clients. We are all focused on making sense of the data we 
see to make it informative and actionable for our partners.


Headquartered in Atlanta, GA, with offices in London, New York, San Francisco and 
Visakhapatnam, our team rallies around a common desire to win and to help our clients win. 
We are focused on building a revolutionizing company, but we still care about each other as 
human beings, and in fact, we know this is a big part of what makes us great.
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Company Name: Claritas

LinkedIn: https://www.linkedin.com/company/claritas_mbs/ 
Website:  http://www.claritas.com 


Company Description: Claritas: Transforming the Way Companies Engage their Best 
Customers Founded in 1971, Claritas has assembled one of the industry’s most robust identity 
graphs encompassing a proprietary data set of 95 million households and reaching more than 
400 million devices daily in the U.S. The graph is just one of Claritas’ leading-edge data and 
technology tools that allow our clients to identify their client’s best customers, engage and 
deliver those customers when and where they want to be engaged and optimize those 
engagements with remarkable transparency and precision in near-real time. With powerful 
analytics, trusted data partnerships, and an expert analytics team, Claritas provides the why 
behind the buy that is the key to selling smarter and maximizing marketing ROI. Claritas is a 
company focused on growth and has recently transformed its capabilities through acquisitions 
that turbo-charge our core strengths, including the purchases of Miami-based Geoscape, New 
York-based Barometric and Foster City, Calif.-based AcquireWeb. More information can be 
found by visiting www.claritas.com. 

Additional Submitted Information: Simply put, we help companies find customers. With more 
than 45 years’ experience in building the best segmentation solutions, we’ve grown past just 
being able to identify the right audiences for brands, now we can deliver campaigns to them 
and optimize the results for you as well. Knowing your best customers, understanding what 
they need, and anticipating where they’ll be requires a perfect balance of precision, prediction 
and presence. With unique insights you can’t get anywhere else and a powerful identity graph, 
we put you in front of the right customers at the right time with the right message: online, 
offline, by location or device. Beyond our insights and solutions, our client service team 
provides every client with personalized service and account management to enable them to 
sell smarter and win bigger year after year. This is what makes us truly unique. We partner in 
their success. 
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Company Name: Cognizant

LinkedIn: https://www.linkedin.com/company/cognizant/ 
Website:  https://www.cognizant.com 
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Company Description: Cognizant (Nasdaq-100: CTSH) is one of the world's leading 
professional services companies, transforming clients' business, operating and technology 
models for the digital era. Our unique industry-based, consultative approach helps clients 
envision, build and run more innovative and efficient businesses. Headquartered in the U.S., 
Cognizant is ranked 195 on the Fortune 500 and is consistently listed among the most admired 
companies in the world. Learn how Cognizant helps clients lead with digital at 
www.cognizant.com or follow us @Cognizant.
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Company Name: Concured

LinkedIn: https://www.linkedin.com/company/concured/ 
Website:  http://www.concured.com 


Company Description: The end of guesswork CONCURED provides you with the content 
engagement sweet spot telling you exactly what to write about that will cut through the noise, 
fill your knowledge gaps, resonate with your audience and increase ROI whilst reducing costly 
waste. The missing piece in your marketing technology stack Content Marketing has seen epic 
growth over the last few years and it has never been harder to stand out. There are plenty of 
tools to help you organize content, curate it, track it create it and more... but how do you own 
the conversation in your competitive market? And how do you decide what topics will drive 
that conversation? How much content should I create? What exactly do I need to prove ROI? 
That's where CONCURED steps in Content Intelligence that shows content marketers exactly 
what content to create in order to engage audiences, own the conversation, and prove content 
ROI. 

Additional Submitted Information: CONCURED reads, scores and understands content at an 
unprecedented scale, offering customers the ability to leverage over hundred analysts a minute 
to understand what content to create. 
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Company Name: Contently

LinkedIn: https://www.linkedin.com/company/contently/ 
Website:  http://www.contently.com 


Company Description: Contently is a technology company that helps brands create great 
content at scale. 


We provide enterprise companies with smart technology, content marketing expertise, and 
vetted creative talent—journalists, photographers, designers, videographers, and all things in 
between. We are a software business built by content creators, and both our products and our 
philosophy reflect this. That's why we count some of the best content marketing brands in the 
world as our clients. 


We're the #1 content marketing platform according to Digiday, #100 on the 2015 Inc. 5000 list 
of America’s fastest-growing companies, and #29 on Deloitte’s Technology Fast 500™ list of 
the fastest-growing technology companies in North America. Entrepreneur magazine named us 

https://www.linkedin.com/company/concured/
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one of the best entrepreneurial companies in America in 2015, and Crain's named us one of 
the best places to work in New York City. We also recently received an ASJA award for 
investigative reporting.


We were founded in New York City in 2010 by Joe Coleman, Shane Snow, and David T. 
Goldberg. We now also have offices in London and San Francisco.
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Company Name: Digimind

LinkedIn: https://www.linkedin.com/company/digimind/ 
Website:  https://www.digimind.com


Company Description: Digimind is the global leader in AI-Powered social listening platforms 
and market intelligence software, designed for brands and agencies who want to accelerate 
digital transformation through an insights-driven approach. Recognized by Forrester and 
Gartner, Digimind’s best-in-class technology transforms social and online data into actionable 
business insights, enabling marketers to effectively plan, execute, and analyze their marketing 
strategy.


Digimind is based in New York, Paris, Singapore, Grenoble, and Rabat, serving more than 600 
customers worldwide including LinkedIn, Sony, McCann Worldwide, and Lexus. 
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Company Name: Digital Pi

LinkedIn: https://www.linkedin.com/company/digital-pi/  
Website:  http://digitalpi.com 


Company Description: Digital Pi is composed of marketing and technology experts focused 
on helping companies get rapid, meaningful value from marketing automation and related 
digital marketing technologies. Our clients include startups coming out of stealth mode to 
some of the largest global enterprises deploying marketing automation strategically, and 
everything in between.


Marketing automation is at the core of what we do. We understand how to bring together 
marketing strategy, processes, data, and applications to make marketing automation work for 
your business.


Revenue focus.  We know that you’re on the hook for revenue. Everything we do for our clients 
ties to revenue – we operate with a relentless focus on how to take you there with digital 
marketing.


We do what we say we're going to do. Given how many options you have for service partners 
we want to make that point really clear.


We're all marketers who have sat in the hot seat. We believe marketing should be fun and 
rewarding. We strive to take you there by helping you deliver great results.


https://www.linkedin.com/company/digimind/
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Technology + Marketing + Business Know-how. You have to know the technology and how to 
get to the business requirements; we practice the lost art of listening and asking the right 
questions to discern your needs, always keeping an eye on revenue.
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Company Name: Dynamic Yield

LinkedIn: https://www.linkedin.com/company/dynamic-yield/ 
Website:  https://www.dynamicyield.com/ 


Company Description: Dynamic Yield is an AI-powered Personalization Anywhere™ platform 
that delivers individualized experiences at every customer touchpoint: web, apps, email, 
kiosks, IoT, and call centers. The platform’s data management capabilities provide for a unified 
view of the customer, allowing the rapid and scalable creation of highly targeted digital 
interactions. Marketers, product managers, and engineers use Dynamic Yield daily for 
launching new personalization campaigns, running server-side and client-side A/B tests, 
leveraging machine-learning for product and content recommendations, and employing 
algorithms for smartly triggered email and push notifications. Headquartered in New York, the 
company serves more than 300 brands across the world. 

Additional Submitted Information: We think Natalie Refuah, Partner at Viola Growth (one of 
Dynamic Yield’s investors), puts it best: “As in many huge, growing markets, the 
‘personalization solutions’ of the world include multiple players, many of whom started with 
one very small feature. Only Dynamic Yield understood... the enormity of the market, lending 
them the widest vision and best execution to tap into it from its infancy. That’s why Dynamic 
Yield’s platform is a must-have tool for any organization that’s getting on board the 
personalization train.” Personalization has already achieved significant validation in industries 
such as eCommerce, travel, gaming, and now financial services. And it will keep gaining 
commercial viability – proof in Dynamic Yield’s acquisition by McDonald’s, one of the most 
iconic and recognizable brands in the world, representing a unique opportunity for us to 
develop at a higher scale of innovation and break the boundaries of what originally thought 
possible. It's an endorsement of our company's vision to make individualized experience a 
priority, and with this support, not only will we be able to help power personalization across 
their 37,000 restaurants in 120+ markets around the world, but also grow our global presence 
and efforts in product development, partner and customer support at a faster pace to continue 
serving our existing customers and some of the world's leading brands. 
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Company Name: Edelman

LinkedIn: https://www.linkedin.com/company/edelman/  
Website: http://www.edelman.com


Company Description: Edelman is a global communications firm that partners with 
businesses and organizations to evolve, promote and protect their brands and reputations. Our 
6,000 people in more than 60 offices deliver communications strategies that give our clients 
the confidence to lead, act with certainty and earn the lasting trust of their stakeholders.
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We develop powerful ideas and tell magnetic stories that move at the speed of news, make an 
immediate impact, transform culture and spark movements. 


Since our founding in 1952 by Dan Edelman, we have remained an independent, family-run 
company. We use our profits to strengthen our business, provide our employees with 
opportunities to grow, advance our industry, and serve as a responsible citizen of the world. 
Every day, we strive to live and work by a long-held set of core values: the pursuit of 
excellence, the freedom to be curious, the courage to do the right thing, and a commitment to 
improving society.


Edelman is an equal opportunity employer of all protected classes, including veterans and 
individuals with disabilities.
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Company Name: Epsilon

LinkedIn: https://www.linkedin.com/company/epsilon/ 
Website:  http://www.epsilon.com 


Company Description: Epsilon is an all-encompassing global marketing innovator. We provide 
unrivaled data intelligence and customer insights, world-class technology including loyalty, 
email and CRM platforms and data-driven creative, activation and execution. Epsilon’s digital 
media arm, Conversant, is a leader in personalized digital advertising and insights through its 
proprietary technology and trove of consumer marketing data, delivering digital marketing with 
unprecedented scale, accuracy and reach through personalized media programs and through 
CJ Affiliate, one of the world’s largest affiliate marketing networks. Together, we bring 
personalized marketing to consumers across offline and online channels, at moments of 
interest, that help drive business growth for brands.  


Epsilon employs over 8,000 associates in 70 offices worldwide. Epsilon is an Alliance Data 
company. For more information, visit www.epsilon.com and follow us on Twitter @EpsilonMktg.
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Company Name: FleishmanHillard

LinkedIn: https://www.linkedin.com/company/fleishman-hillard/ 
Website: http://fleishmanhillard.com  


Company Description: FleishmanHillard specializes in public relations, reputation 
management, public affairs, brand marketing, digital strategy, social engagement and content 
strategy. FleishmanHillard was named the 2019 PRWeek U.S. Outstanding Large Agency; 
Agency of the Year at the 2017 North American Excellence Awards; PRWeek’s 2016 Greater 
China Agency of the Year; PRWeek’s 2014 Global Agency of the Year and 2014 Asia Pacific 
Network of the Year; and NAFE’s “Top 50 Companies for Executive Women” for 2010-2018. 
The firm’s award-winning work is widely heralded, including at the Cannes International 
Festival of Creativity. FleishmanHillard is part of Omnicom Public Relations Group, and has 
more than 80 offices in 30 countries, plus affiliates in 43 countries. 
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Company Name: George P Johnson Experience Marketing

LinkedIn: https://www.linkedin.com/company/george-p-johnson/  
Website:  http://www.gpj.com 


Company Description: GPJ is the world's leading experience marketing agency. We create 
great ideas and bring them to life through integrated experiential programs that leverage digital, 
mobile and physical brand activations. Our worldwide office network enables leading brands to 
create and accelerate relationships with customers, employees, partners, media and other 
influencers. GPJ is part of Project Worldwide, the leading independent engagement marketing 
solutions network (www.project.com). Follow GPJ at https://twitter.com/GPJExpMktg.


Company Name: G3 Communications

LinkedIn: https://www.linkedin.com/company/g3-communications/ 
Website:  http://gthreecom.com/ 


Company Description: Founded in 2007, G3 Communications is a digital media firm 
specializing in B2B marketing. With an expertise in publishing content across traditional and 
emerging channels, G3's brands include Demand Gen Report, ABM In Action, Retail 
TouchPoints, Channel Marketer Report  and Content4Demand. 


G3 Communications also produces a number of annual live events, including: The B2B 
Marketing Exchange, The Retail Innovation Conference and Retail TouchPoints Live @ RetailX.  


An end-to-end marketing firm, G3 Communications helps B2B organizations develop revenue-
producing through comprehensive campaigns by providing content ideation, creation and 
distribution services. Its growing clientele includes Oracle, Marketo, SAS, FIS, Citrix, NCR, 
HubSpot, Salesforce and a number of other B2B solution providers large and small.
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Company Name: GALE Partners

LinkedIn: https://www.linkedin.com/company/galepartners/ 
Website:  http://www.gale.agency


Company Description: GALE is a business agency that brings together an equal balance of 
business consulting expertise & agency creativity to solve the world’s most complex marketing 
challenges. We operate without silos to deliver innovative business strategy, data insights, and 
transformative creative work. We work best with brands that are trying to solve tomorrow's 
problems, today. 


Industries We Work In: Travel & Hospitality, Retail, Financial Services, Government, Food & 
Beverage, Automobile, Telco, Health, and CPG.
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Brands We Work With: T-Mobile, MGM, Allstate, BMW, Resorts World Genting, BMO, Garage 
Dynamite & more!


Core Values: Everyone Matters, Masters of Our Craft, No Silos, Be Creative, Friends 
Collaborating, Build a Legacy, Passion is Not Optional.


Specialties: Strategy, E-Commerce, UX, Technology, Data Science, Performance Marketing, 
Innovation, Customer Loyalty, Addressable Marketing, Creative Production, Business 
Transformation, CRM, Media, Direct Mail, and Marketing Intelligence.
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Company Name: Genius Monkey

LinkedIn: https://www.linkedin.com/company/genius-monkey/ 
Website:  http://www.geniusmonkey.com 


Company Description: Genius Monkey is a digital advertising technology firm with an 
advanced full-service marketing platform designed for today’s real-time programmatic 
advertising, tracking and attribution performance needs. Our media and device agnostic 
systems are only the base of our performance success.                                                                                 


Since 2009, Genius Monkey has been developing advertising tools and software for the digital 
advertising and marketing industry, all while building deep relationships with great partners to 
bring you the best of the best features that today’s advertising technology has to offer.
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Company Name: Hootsuite

LinkedIn: https://www.linkedin.com/company/hootsuite/  
Website:  http://www.hootsuite.com 


Company Description: Hootsuite is the most widely used social media management platform. 
We have 16+ million customers and are recognized as a leader in social media management by 
Forrester, one of the most influential research and advisory firms in the world. Our battle-tested 
technology, extensive ecosystem, and social DNA help organizations create human 
connections at scale.
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Company Name: Infegy
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LinkedIn: https://www.linkedin.com/company/infegy/  
Website:  http://www.infegy.com 


Company Description: It's time you go beyond your average marketing analytics and research 
data. Infegy believes in something better than the typical market research dashboard. 


Since 2007, Infegy's cloud-based technologies have transformed huge volumes of online 
interactions into valuable consumer insights. 


Our flagship product, Infegy Atlas, helps enterprise brands, advertising and marketing 
agencies, marketing consultants, and research firms understand consumers better and faster. 
We help you translate the billions of consumer voices into actionable intelligence.


Infegy Atlas has been utilized to determine what moms think about sugar content in breakfast 
cereals, which beer brand is the fastest growing amongst millennials, what drives nail polish 
sales, and if the Playstation 4 will outsell the Xbox One.


Marketers, strategists, analysts, market researchers and brand consultants trust us to find the 
data that matters most to their business. How ‘bout you?


Want to learn more? Go here: http://bit.ly/2hhnPFU 
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Company Name: Infogroup

LinkedIn: https://www.linkedin.com/company/infogroup/ 
Website:  http://www.infogroup.com


Company Description: Infogroup is a big data, analytics and marketing services provider that 
delivers best in class data-driven customer-centric technology solutions. Our data and 
software-as-a-service (DaaS & SaaS) offerings help clients of all sizes, from small companies to 
FORTUNE 100TM enterprises, increase their sales and customer loyalty. Infogroup provides 
both digital and traditional marketing channel expertise that is enhanced by access to our 
proprietary data on 245MM individuals and 25MM businesses, which is distributed real-time to 
our clients.
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Company Name: Jumpshot

LinkedIn: https://www.linkedin.com/company/jumpshot/  
Website:  http://www.jumpshot.com 


Company Description: Jumpshot delivers digital intelligence from within the Internet’s most 
valuable walled gardens. The company’s real-time, global panel of 100 million devices tracks 
five billion actions a day to deliver insights into online behavior from every consumer action. 
Jumpshot reports on behavior with precision and detail, capturing every aspect of a click and 
purchase. 
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Jumpshot's data reflects consistent, real-time behavior, not projections from spotty recruitment 
panels. The company provides key insights into how specific audiences behave throughout the 
entire digital ecosystem, using real consumer behavior to inform marketing strategies and help 
quantify the impact of campaigns.


Back to Table of Contents


Company Name: Ketchum

LinkedIn: https://www.linkedin.com/company/ketchum/about/ 
Website:  http://www.ketchum.com


Company Description: Ketchum is a leading global communications consultancy with 
operations in more than 70 countries across six continents. Ketchum has been named PR 
Agency of the Year (and European Excellence Awards) and the winner of an unprecedented 
three consecutive Campaign of the Year Awards. Ketchum partners with clients to deliver 
strategic programming, game-changing creative and measurable results that build brands and 
reputations. For more information on Ketchum, a part of Diversified Agency Services, a division 
of Omnicom Group Inc. Visit us at www.ketchum.com 
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Company Name: Lamar Advertising

LinkedIn: https://www.linkedin.com/company/lamar-advertising/ 
Website:  http://www.lamar.com


Company Description: Founded in 1902, Lamar Advertising Company (Nasdaq: LAMR) is one 
of the largest outdoor advertising companies in the world, with more than 348,000 displays 
across the United States and Canada. Lamar offers advertisers a variety of billboard, interstate 
logo, transit and airport advertising formats, helping both local businesses and national brands 
reach broad audiences every day. In addition to its more traditional out of home inventory, 
Lamar is proud to offer its customers the largest network of digital billboards in the United 
States with over 3,000 displays.  
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Company Name: LeadSquared

LinkedIn: https://www.linkedin.com/company/leadsquared/ 
Website:  http://www.leadsquared.com


Company Description: LeadSquared is a marketing automation and sales execution platform 
that helps businesses increase their closures, manage their pipelines, and attribute their ROI 
accurately and completely - to people, marketing activities, lead sources, products, and 
locations. 


Built to handle thousands of users, millions of leads and thousands of activities, LeadSquared 
is being used by enterprises and small & medium business, across a diverse set of industries. 
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Businesses that have found fitment with LeadSquared include education institutes (EdTech 
businesses, colleges, universities, offline and online training institutes), financial services 
(Insurance providers, loan providers, Fintech businesses), hospitals and wellness clinics, and 
hospitality businesses among others.


Reduced lead leakage, automated marketing and sales processes, complete sales tracking, 
and a CRM platform that guides sales teams about their actions – are some of the benefits that 
people have realized after using the platform. Used by customers from enterprise, medium and 
small businesses, LeadSquared can scale down as easily as it can scale up. Powerful 
marketing and sales analytics help organizations stay on top of their business.
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Company Name: Liferay

LinkedIn: https://www.linkedin.com/company/liferay-inc-/  
Website:  http://www.liferay.com 


Company Description: Liferay makes software that helps companies create digital 
experiences on the web, mobile and connected devices.


As a Leader in the Gartner Magic Quadrant for Digital Experience Platforms, Liferay works with 
Fortune 1000 companies across multiple industries to create a seamless experience for all 
audiences such as partners, employees and customers.


Delivering excellent user experiences, especially for customers, is critical to organizational 
success. Liferay is built to support the entire customer lifecycle from cradle to grave and helps 
increase ROI and lower TCO by providing cost-effective digital transformation solutions.


The Liferay platform began as an open source project in 2001 and today counts a community 
of about 200,000 members and more than 500,000 deployments worldwide. Companies 
around the world such as Coach, Danone, Domino’s and Hewlett Packard Enterprise rely on 
Liferay technology for its rapid development capabilities, impressive scalability, proven 
reliability and open source savings.
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Company Name: LOCALiQ

LinkedIn: https://www.linkedin.com/company/localiq/ 
Website:  http://LOCALiQ.com


Company Description: We simplify marketing and provide the smarter way to reach local 
customers with LOCALiQ, the marketing solution from the USA TODAY NETWORK. 
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Company Name: Maritz
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LinkedIn: https://www.linkedin.com/company/maritz/  
Website:  http://www.maritz.com 


Company Description: People drive business, and Maritz knows what drives people. We use 
our deep knowledge of behavioral science, combined with data insights and analytics, to solve 
business challenges for our Fortune 500 clients. 


Maritz’s portfolio of B2B companies increases customer loyalty, employee experience and 
sales performance through a variety of services and software solutions, encompassing 
research, incentives, rewards, experience design, creative strategy, incentive travel, meetings 
and events. 
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Company Name: MarketBridge

LinkedIn: https://www.linkedin.com/company/marketbridge/ 
Website:  http://www.market-bridge.com


Company Description: MarketBridge measurably increases revenue growth, profit, and 
loyalty, by helping our clients in three key areas. 


1. Market Intelligence and First-Mover Insights: Capturing timely and actionable customer and 
competitive insights to inform relevant programs


2. Human and AI-Powered Decisions: Harness internal and external signals to optimize 
decisions across the buyer journey


3. Content Generation and Optimization: Enabling sales and marketing with the right content 
for every buyer at every stage


We are proudly different in five key ways:


1. Action-Oriented.

We deliver our solutions where, when, and how they are needed most. We deliver the insights, 
decisions, and content in the format you need, via the channel you need it, when you need it.


2. Human and Artificial Intelligence.

MarketBridge pioneered marketing and sales analytics in the early 2000s, but even then we 
knew that the best model isn’t worth much without the most creative minds providing constant 
feedback and improvement.


3. Truly Agile.

Our teams can flex priorities based on your changing needs, allowing us to turn on a dime and 
focus on your #1 problem. No waterfall, 12-week project plans here. We work with you as 
extensions of your team, responding quickly to change while keeping the strategic goal at the 
forefront.


4. Rigorously Reproducible.

We are all about science, and that means measuring and reproducing results. We happily give 
visibility into our algorithms for validation, and we are proud to deliver both good and bad news 
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to clients, because “no” is just as important as “yes” when it comes to real performance 
improvement.


 5. Technology-Powered, Not Technology-First.

Lots of companies say it, but we mean it—we’re in the solutions business. Our flexible, open 
technology solutions require no license or additional fees and are designed to get you the 
insights, decisions, and content you need. 
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Company Name: Marketo

LinkedIn: https://www.linkedin.com/company/marketo/ 
Website:  http://www.marketo.com/


Company Description: Marketo, an Adobe company, offers the leading Engagement Platform 
that empowers marketers to build brand value, grow revenue, and prove impact. Consistently 
recognized as the industry’s innovation pioneer, Marketo is the trusted platform for thousands 
of CMOs thanks to its scalability, reliability, and openness. To learn more about the Marketo 
Engagement Platform, LaunchPoint® partner ecosystem, and the vast community that is the 
Marketing Nation®, visit www.marketo.com. 
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Company Name: MarketingProfs

LinkedIn: https://www.linkedin.com/company/marketing-profs/ 
Website:  http://www.marketingprofs.com 


Company Description: MarketingProfs fuels your inner marketing genius by giving you 
practical marketing training and education on everything related to developing, executing, and 
measuring successful campaigns. More than 600,000 marketers worldwide trust 
MarketingProfs as their top marketing resource. Join us – sign up for free today!
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Company Name: McCann Worldgroup

LinkedIn: https://www.linkedin.com/company/mccann-worldgroup/ 
Website:  http://www.mccannworldgroup.com/


Company Description: McCann Worldgroup operations are united across 100+ countries by a 
single mission: to help brands play a meaningful role in people’s lives. By developing a deep 
strategic understanding of our clients’ businesses and their consumers, we create evocative 
and effective brand communications. It’s powerful and innovative creativity that helps 
marketers grow their brands and businesses…and it’s what we are committed to achieving 
every day, everywhere, and for every client. 


Worldgroup today spans— and integrates— a broad range of global practices including: 
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•	 McCann (advertising)

•	 MRM//McCann (digital marketing/relationship management)

•	 Momentum Worldwide (sponsorship & experiential)

•	 McCann Health (professional/dtc communications)

•	 CRAFT (global production)

•	 UM (media management)

•	 Weber Shandwick (public relations)

•	 FutureBrand (consulting/design)

•	 PMK-BNC (entertainment/popular culture) 
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Company Name: Medallia

LinkedIn: https://www.linkedin.com/company/medallia-inc./ 
Website:  http://www.medallia.com


Company Description: Medallia’s mission is to help companies win through customer 
experience. The world’s best-loved brands trust Medallia’s Experience Cloud™, which embeds 
the pulse of the customer in an organization and empowers employees with the real-time 
customer data, insights, and tools they need to make every experience great. Growing quickly, 
with a global footprint that spans Silicon Valley, Austin, Washington D.C., New York, London, 
Paris, Sydney, Buenos Aires, and Tel Aviv, here, we value people for each of the aspects that 
make them whole. 
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Company Name: Merkle

LinkedIn: https://www.linkedin.com/company/merkle/ 
Website:  https://www.merkleinc.com 


Company Description: Merkle is a global data-driven, technology-enabled performance 
marketing agency. For nearly 30 years, Fortune 1,000 companies and leading nonprofit 
organizations have partnered with us to build and maximize the value of their customer 
portfolios. We work with world-class brands like Dell, T-Mobile, Samsung, HBO, GEICO, 
Regions, Kimberly-Clark, AARP, Lilly, Sanofi, NBC Universal, DIRECTV, American Cancer 
Society, Susan G. Komen, and many others to build and execute customer-centric business 
strategies. With more than 4,400 smart, dedicated people in 28 offices around the world, we 
are still growing at a rate that outpaces the market, with 2016 net revenue of $560 million.
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Company Name: MomentFeed

LinkedIn: https://www.linkedin.com/company/momentfeed/ 
Website:  https://momentfeed.com/
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Company Description: MomentFeed’s Mobile Customer Experience management software 
helps companies with dozens of brick & mortar stores increase revenue by influencing 
consumer decisions on mobile.


MomentFeed's MCX software is an enterprise SaaS platform that helps clients like Starbucks, 
Cricket Wireless, and Pizza Hut to engage with consumers 10 times more effectively through 
the most important mobile networks: Facebook, Google, Apple, Bing, Snapchat, and Yelp.


When you’re on your phone, every recommendation is based on your location. We use that 
location to help companies with hundreds of stores manage all the marketing, advertising and 
customer care activities required to make each of their locations a nearby consumer’s top 
choice.


Retailers, banks, restaurant chains, and consumer services companies have a lot of social 
pages to manage – 10 to 20 or more for every single store, restaurant or showroom. Our clients 
have told us that using MomentFeed is like having an entire army of marketers working for 
them to manage marketing, advertising and customer response for every store, converting 
mobile consumers to become in-store customers.
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Company Name: MRP

LinkedIn: https://www.linkedin.com/company/mrpfd/ 
Website:  http://www.mrpfd.com 


Company Description: Founded as a company focused on providing net new sales 
opportunities for marketing and sales teams, MRP has evolved into the leading global 
predictive intelligence organization, combining cutting-edge predictive analytics with a full suite 
of account-based marketing services to acquire new customers, faster. 


Alongside Kx , MRP are a division of First Derivatives plc. As a global technology provider with 
over 20 years of experience working with some of the world’s largest institutions, Kx 
technology delivers the best possible performance and flexibility for high-volume, data-
intensive analytics and applications across multiple industries, and is the driving force behind 
MRP Prelytix.
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Company Name: Mu Sigma

LinkedIn: https://www.linkedin.com/company/mu-sigma/  
Website:  http://www.mu-sigma.com 


Company Description: We are the world’s largest pure-play Big Data Analytics and Decision 
Sciences company with a Unicorn status in the US. We work with more than 140 Fortune 500 
companies through a unique ecosystem that brings together People, Processes, and 
Platforms. We currently have 3500 Decision Scientists worldwide.


We are honoured to have been recognized by Walmart as their Supplier of the Year on 4 
separate occasions, and as the preferred analytics partner by Microsoft.
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The venture capitalists who were the first investors in Facebook and Google have made their 
largest investment in the analytics space with us, and we continue to add 6-8 new logos every 
quarter.


Our three principals govern our growth and lay the foundations for the work we do every day - 
Learning Over Knowing, Extreme Experimentation and Interdisciplinary Perspective. You can 
learn about these principles in detail on our website https://www.mu-sigma.com


Our mission is to establish and institutionalize a fundamentally new approach to decision 
making; one that is better designed for the incredible pace of change that businesses 
experience today. We call this the New Art of Problem Solving where we aspire to deliver a 
combination of Art + Science done at Scale. To do this we need to be an amalgam; part design 
studio, part research lab, and part data factory, striving to bring it together as a whole.
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Company Name: Netline

LinkedIn: https://www.linkedin.com/company/netline-corporation/ 
Website:  http://www.netline.com


Company Description: NetLine Corporation operates the largest B2B-specific content 
syndication lead generation network offering content syndication, lead generation, account-
based marketing, lead nurture, and more. Run performance-based campaigns to ensure your 
success today!


NetLine is an online B2B multi-channel content marketing network providing targeted branding 
and high quality lead generation.

 

As proven experts in B2B online demand generation we help our clients increase their number 
of sales opportunities and accelerate the sales pipeline. We connect B2B companies with new 
potential customers across a network of over 15,000 website properties reaching over 125M 
monthly unique visitors. NetLine syndicates their branded content and distributes it through the 
network via email, blogs, social media, and mobile. Leveraging innovative technology we 
provide marketers with greater targeting capabilities and unmatched reach. 


NetLine’s services have attracted clients such as Adobe, Citrix, Google, Hewlett Packard, IBM, 
Microsoft, Oracle, Salesforce, SAP, and Symantec.
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Company Name: Netsertive

LinkedIn: https://www.linkedin.com/company/netsertive/ 
Website:  https://www.netsertive.com/


Company Description: Netsertive is a marketing technology company that enables brands, 
publishers, and local businesses to reach customers online, at scale. Netsertive’s platform and 
services coordinate messaging, brand experience, and performance across all digital channels 

https://www.linkedin.com/company/netline-corporation/
http://www.netline.com/
https://www.linkedin.com/company/netsertive/
https://www.netsertive.com/


to drive awareness, consideration, and sales. Netsertive is headquartered in Raleigh, NC, with 
an office in Seattle, WA.
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Company Name: Nielsen

LinkedIn: https://www.linkedin.com/company/nielsen/ 
Website:  http://www.nielsen.com 


Company Description: Nielsen Holdings plc (NYSE: NLSN) is a global measurement and data 
analytics company that provides the most complete and trusted view available of consumers 
and markets worldwide. Our approach marries proprietary Nielsen data with other data sources 
to help clients around the world understand what’s happening now, what’s happening next, 
and how to best act on this knowledge.


For more than 90 years Nielsen has provided data and analytics based on scientific rigor and 
innovation, continually developing new ways to answer the most important questions facing 
the media, advertising, retail and fast-moving consumer goods industries. An S&P 500 
company, Nielsen has operations in over 100 countries, covering more than 90% of the world’s 
population.
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Company Name: Neustar

LinkedIn:  https://www.linkedin.com/company/neustar-inc/  
Website:  https://www.home.neustar


Company Description: Neustar, Inc. is a leading global information services provider driving 
the connected world forward with responsible identity resolution. As a company built on a 
foundation of Privacy by Design, Neustar is depended upon by the world's largest corporations 
to help grow, guard and guide their businesses with the most complete understanding of how 
to connect people, places and things. Neustar's unique, accurate and real-time identity 
system, continuously corroborated through billions of transactions, empowers critical decisions 
across our clients' enterprise needs. More information is available at https://
www.home.neustar.
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Company Name: ObservePoint

LinkedIn: https://www.linkedin.com/company/observepoint/ 
Website:  http://www.observepoint.com


Company Description: ObservePoint provides the market-leading enterprise Data Quality 
Assurance Platform that maximizes return on marketing technology by thoroughly identifying, 
analyzing, and testing javascript-based technologies deployed on web sites. The largest 
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organizations around the world leverage ObservePoint technology to improve data quality, 
provide transparency into data collection methods, monitor and systematically protect vital 
business metrics. ObservePoint's Data Quality Assurance Platform helps your team make 
better decisions off of better data. 


Audits are cloud-based technology that allows digital marketers to perform large-scale scans 
of entire online properties to assess the quality of data in third-party marketing tools. Audits 
identify advertising, analytics, tag management, personalization, and many other third-party 
technology integrations which can be impacted by data loss, data inflation, and data 
corruption. 


Simulations provide real-time metrics protection on critical web site content: purchase funnels, 
advertising inventory, high-traffic landing pages, and conversion tracking tags. Simulations 
frequently test the technology behind this critical content to protect business metrics as well as 
user experience.


Tag Debugger is a free extension for Google Chrome that exposes data that is sent behind-the-
scenes for the purpose of in-context tag debugging. Debugger clearly identifies which 
technologies are collecting data and exposes the data transaction.
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Company Name: Ogilvy

LinkedIn: https://www.linkedin.com/company/ogilvy/  
Website: http://www.ogilvy.com 


Company Description: Ogilvy has been producing iconic, culture-changing marketing 
campaigns since the day its founder David Ogilvy opened up shop in 1948. Today, Ogilvy is an 
award-winning integrated creative network that makes brands matter for Fortune Global 500 
companies as well as local businesses across 131 offices in 83 countries. The company 
creates experiences, design and communications that shape every aspect of a brand’s 
needs through six core capabilities: Brand Strategy, Advertising, Customer Engagement and 
Commerce, PR and Influence, Digital Transformation, and Partnerships. Ogilvy is a 
WPP company (NASDAQ: WWPGY). For more information, visit http://www.ogilvy.com/.
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Company Name: Olapic

LinkedIn: https://www.linkedin.com/company/olapic/ 
Website:  http://www.olapic.com


Company Description: Olapic is the only connected platform for user-generated, influencer-
generated, and brand-generated visual content. 


Our technology and expertise enables hundreds of brands to curate, enhance, and distribute 
authentic, brand-relevant visual content across the entire customer journey, driving 
engagement and performance at every touch point. 


https://www.linkedin.com/company/ogilvy/
http://www.ogilvy.com
http://www.ogilvy.com/
https://www.linkedin.com/company/olapic/
http://www.olapic.com/


Through a unique combination of technology, content, and expertise, Olapic helps brands such 
as Unilever, AllSaints, Omni Hotels & Resorts, L’Oréal, JetBlue, Knoll, Rebecca Minkoff, and 
Timberland transform their customer experience.


We pioneered the earned content industry in 2010 and are proud to work with nearly 500 of the 
world’s leading brands to supercharge every marketing touchpoint with holistic visual content 
that is proven to perform. With more than 50 million data points analyzed daily, Olapic 
influenced more than three million transactions and nearly $500 million in e-Commerce revenue 
in 2016.


Olapic is now a wholly owned subsidiary of Monotype Imaging Holding Inc. (NASDAQ: TYPE), 
working closely together to build the future of brand expression.
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Company Name: OpinionLab

LinkedIn: https://www.linkedin.com/company/opinionlab/  
Website:  http://www.opinionlab.com 


Company Description: OpinionLab, a Verint Company, empowers you to leverage the Voice of 
your Customer to make smarter and faster business decisions.


How? By enabling you to give your customers a voice from within their customer experience, 
completely on their terms, capturing rich context regarding their feedback, and then applying 
advanced analytics to take real-time and targeted action. 


The result: improvements to the consistency and quality of your CX that deliver measurable 
business impact.


Why do hundreds of the world’s best known companies trust OpinionLab to listen to their 
customers and take action on what they say?


Because for over a decade, we’ve provided a unique approach to gather customer-initiated 
feedback together with the rich context and advanced analytics to create customer centric 
cultures and empower smarter and faster business decisions.
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Company Name: Paradise Advertising & Marketing

LinkedIn: https://www.linkedin.com/company/paradise-advertising-and-marketing/ 
Website:  https://www.paradiseadv.com/


Company Description: Paradise Advertising & Marketing is an award-winning collective of 
experienced marketers, trendspotters, creatives and public relations practitioners who are 
committed to helping our clients succeed.


 Every day, we look for innovative ways to combine the science of data with the art of creativity, 
and optimize the potential of technology with the power of human emotion. 


https://www.linkedin.com/company/opinionlab/
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Whatever the brand, whatever the challenge, the people of Paradise have a track record of 
delivering transformative bottom-line results and strategically driven solutions via breakthrough 
creativity, effective placements, social integration and impactful media coverage. 
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Company Name: Pegasystems

LinkedIn: https://www.linkedin.com/company/pegasystems/  
Website:  https://www.pega.com 


Company Description: Pegasystems is empowering digital transformation at the world's 
leading companies. Pega’s adaptive, cloud-architected software – built on its unified Pega® 
Platform – empowers people to rapidly deploy, and easily extend and change applications to 
meet strategic business needs. Over its 30-year history, Pega has delivered award-winning 
capabilities in CRM and BPM, powered by advanced artificial intelligence and robotic 
automation, to help the world’s leading brands achieve breakthrough business results. For 
more information on Pegasystems (NASDAQ: PEGA) visit www.pega.com.
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Company Name: Persado

LinkedIn: https://www.linkedin.com/company/persado/ 
Website:  http://www.persado.com


Company Description: Persado is reinventing digital marketing creative by applying 
mathematical certainty to the words we use in marketing communications.  Words, after all, are 
the foundational DNA of marketing. By unlocking the power of words, companies win every 
digital marketing moment, experiencing dramatic new brand engagement and revenue 
performance across every channel.


In an era where marketing budgets have hit the wall and digital marketing creative is 
underperforming, Persado is empowering companies to break out of this “confidence crisis” by 
shifting digital creative from subjective “guesswork” to science. The Persado Message 
Generation Machine keeps companies from falling behind by using mathematical certainty to 
inform their brands and instill confidence they are making every word count, across each 
customer journey, and every channel.

Forward-thinking CMOs and marketing executives [from companies like Citi, Dell, Gap, Google, 
Vodafone] rely on Persado to continuously outperform by using words as a new source of value 
and differentiation, driving up to a 30 X ROI across all of digital marketing and multiplying the 
impact of existing investments.


#ProudofPersado

* Retail Industry Leaders Association (R)Tech Retail CEO Innovation Award 2018

* CNBC Disruptor 50 2017

* Fortune 50 Companies Leading the AI Revolution

* Inc 500 2016 - second fastest growing software company

* Forrester Breakout Vendor in Content Intelligence

* Gartner Cool Vendor in Data-Driven Marketing

* CB Insights AI 100
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* Crain's NY Fast 50

* The Hundert - Top Startups of New York

* Digiday Signal Award: Best Marketing Automation Platform

* 100 Disruptive Brands - Marketing Week

* Fortune Great Place to Work

*Tech in Motion Best NYC Startup
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Company Name: Porter Novelli

LinkedIn: https://www.linkedin.com/company/porternovelli/ 
Website:  http://www.porternovelli.com


Company Description: Porter Novelli is one of the world’s leading public relations agencies. 
With 90 offices in nearly 60 countries, Porter Novelli delivers best-in-class service to clients 
around the globe. As the agency that pioneered social marketing, Porter Novelli’s heritage is 
grounded in influence – motivating people to change deeply ingrained behaviors that are 
rooted in cultural and social norms. This is achieved by identifying and activating against key 
insights that drive transformational change-- going beyond just “solving a problem,” The result 
is greater than just influencing people – Porter Novelli makes them believe. 
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Company Name: Quintype

LinkedIn: https://www.linkedin.com/company/quintype/  
Website:  https://www.quintype.com


Company Description: Quintype - The CMS which understand content and releases 
publishers from the shackles of technology

 

1. Publishers realise better monetisation without giving away lion's share to duopoly of Big 
Two.

2. Publishers don't have to worry about integration with syndication or distribution

3. Freedom from anxiety of handling spikes in traffic

4. Publishers captivate the increasingly fickle audience through precise personalisation and 
omni-channel distribution


It is a data-driven publishing platform for the mobile-first world, unlike some leading players 
which were developed for desktop era.In the meantime, the landscape of content, audience, 
and monetization has changed dramatically.


Quintype is leading the renaissance by bringing digital publishing out of dark ages. 


Quintype is seamless, its end-to-end SaaS to manage all aspects of a modern online media 
operation. It's free to get started. Clients of Quintype have seen upto 2500% growth in page 
views in last 12 months.
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Company Name: R2integrated 

LinkedIn: https://www.linkedin.com/company/r2integrated/ 
Website: http://www.r2integrated.com  


Company Description: R2i is a full-service digital agency that creates digital solutions that 
connect and accelerate customer experiences to drive impact for mid-market brands. We have 
a relentless focus on combining data, insights, and technology with creative design to drive 
engaging and high-impact digital experiences. 
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Company Name: Rareview

LinkedIn: https://www.linkedin.com/company/rareview/ 
Website:  https://rareview.com 


Company Description: Rareview is a Creative, Design + Marketing Agency that is intentionally 
different.


We take an intentionally different approach to design-driven marketing through storytelling and 
award-winning execution paired with thoughtful design and experiences. 


We are a human-centered agency building brands in a digital world. By combining strategy and 
design, we craft and build experiences for companies and their customers. We design and 
build award-winning digital products, create cross-platform digital campaigns, and craft 
strategies for branding and marketing execution. We are a multidisciplinary team of marketers, 
strategists, designers, and creators, reshaping digital experiences, performance campaigns 
and ecosystems.


We have helped billion-dollar companies create products, acquire customers, and tell stories to 
millions of people. We have guided startups and built Websites, Apps, and Digital Marketing 
campaigns with precision, execution, and attention to detail. We would like to help you too.
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Company Name: Roojoom

LinkedIn: https://www.linkedin.com/company/roojoom/ 
Website:  http://www.roojoom.com


Company Description: Roojoom Personal Customer Journey platform enables brands to gain 
control over each customer’s personal journey, by focusing on business goals and objectives 
while having algorithms and machine learning auto-drive journeys. Thus, shifting the focus from 
how to run journeys, to what you want to achieve.


Personal Journey Hub™ algorithms assigned to each customer, engage customers through 
time and across service channels, also by creating a unique personal mini-site for every 
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customer based on their data and where they are in their journey. Machine learning selects the 
objectives, or journey destinations to drive customers to, optimizing KPIs as well as 
overarching business goals as customer loyalty and customer value.


Steer your customers to the right destinations, with Roojoom, the autonomous driver for your 
customer journeys.
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Company Name: RPA

LinkedIn: https://www.linkedin.com/company/rpa/ 
Website:  http://www.rpa.com


Company Description: We are a holistic, full-service, independent advertising agency, born 
and bred in sunny Santa Monica, California. 


From our first day, we’ve been guided by a “People First” approach to our work, our culture, 
and our client partnerships. 


Here’s what that means:


We create ideas and experiences that resonate with people. Things people want to share, talk

about, and engage with. We start by seeing a brand’s business challenges through the “People 
Lens,” a fancy way of saying that we place ourselves in the lives of the people on the other end 
of an experience or piece of brand communication. 


We hold our work to a higher standard than any industry award: the human standard. And we 
do that work within a culture that empowers people to learn and grow in their careers and their 
lives.


By connecting brands with people, and people with brands, we drive business success for our 
client-partners. We are attracted to brands with a beating heart: brands that care about their 
customers and have a purpose in the world.
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Company Name: Salesforce

LinkedIn: https://www.linkedin.com/company/salesforce/ 
Website:  http://www.salesforce.com


Company Description: Salesforce is the Customer Success Platform. Our social and mobile 
cloud technologies—including our flagship sales and CRM applications—help companies 
connect with customers, partners, and employees in entirely new ways. Privacy Statement: 
http://www.salesforce.com/company/privacy/


For those who venture in search of content that thrills, inspires, and informs: 
interactive.salesforce.com/discover-content-collection
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Company Name: Salted Stone

LinkedIn: https://www.linkedin.com/company/saltedstone/ 
Website:  http://www.saltedstone.com 


Company Description: Salted Stone is an award-winning, full-service digital agency. Our in-
house teams in Los Angeles, Sydney, Perth, and Cebu have spent the last 10+ years designing 
and developing websites, crafting end-to-end solutions for sustainable growth, and 
implementing data-driven marketing and sales strategies.


We leverage technological prowess and highly refined skill sets for consistent client wins. We 
accelerate business development. We drive and nurture leads. We craft, reimagine and 
(re)launch brands. We generate content that converts. We like our team, and we think you'll like 
our team, too. 


We’re Salted Stone, and we’re here to kick things up a notch.
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Company Name: SAP

LinkedIn: https://www.sap.com/products/crm/marketing.html  
Website:  http://www.sap.com 


Company Description: At SAP, our purpose is to help the world run better and improve 
people’s lives. Our promise is to innovate to help our customers run at their best. SAP is 
committed to helping every customer become a best-run business. We engineer solutions to 
fuel innovation, foster equality, and spread opportunity across borders and cultures. Together, 
with our customers and partners, we can transform industries, grow economies, lift up 
societies, and sustain our environment. #TheBestRun 
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Company Name: Shortstack.com 

LinkedIn: https://www.linkedin.com/company/shortstack-com/ 
Website:  https://www.shortstack.com


Company Description: All new templates make it easier to build customized landing pages, 
contests, coupons and more. See the gallery: http://www.shortstack.com/new-templates


ShortStack is a SaaS and is the most powerful contest platform for Instagram and Facebook 
contests, and for building lead-generating landing pages and marketing campaigns. Our team 
of in-house pros also design and build custom campaigns for small businesses and Fortune 
100 corporations.


https://www.linkedin.com/company/saltedstone/
http://www.saltedstone.com
https://www.sap.com/products/crm/marketing.html
http://www.sap.com
https://www.linkedin.com/company/shortstack-com/
https://www.shortstack.com/


Publish any ShortStack campaign to Facebook or to the web. 


With ShortStack's Free Plan you get Promotions, Sweepstakes, and Contact forms along with 
the rest of our powerful design tools. No expiring trials. No credit card required. To learn more 
and try ShortStack for free: https://shortstack.com/pricing
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Company Name: Showpad

LinkedIn: https://www.linkedin.com/company/showpad/ 
Website:  https://www.showpad.com 


Company Description: Showpad, the global leader in sales enablement, empowers sales and 
marketing teams to deliver better buyer experiences. The Showpad Sales Enablement Platform 
unifies sales content management, training, and coaching into a single user experience. The 
most comprehensive data on successful sales interactions powers Artificial Intelligence to 
recommend the right content and training for every opportunity. With the industry’s only Sales 
Manager Hub, Showpad empowers sales leaders to turn middle performers into top sellers. 
Showpad services more than 1,200 customers across the globe including Johnson & Johnson, 
BASF, GE Healthcare, Fujifilm, Bridgestone, Dow and Honeywell. Founded in 2011, the 
company has headquarters in Ghent and Chicago with offices in Brussels, London, Munich, 
Wroclaw, San Francisco, and Portland.
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Company Name: Siegel+Gale

LinkedIn: https://www.linkedin.com/company/siegel-gale/ 
Website:  https://www.siegelgale.com 


Company Description: We believe in the power of simplicity. At Siegel+Gale, we own it, 
defend it and live by it. We’re a brand strategy, design and experience firm. With unlimited 
imagination and a dedication to the facts, we build brands that cut through the clutter—and 
unlock success for our clients. We have offices in New York, Los Angeles, San Francisco, 
London, Dubai, Shanghai and strategic partnerships around the world as a member of the 
Omnicom Group of companies. Omnicom’s branded networks and numerous specialty firms 
provide advertising, strategic media planning and buying, direct and promotional marketing, 
public relations and other specialty communications services to over 5,000 clients in more than 
100 countries. 

Additional Submitted Information: Siegel+Gale was founded with a clear point of view: that 
simple is smart. In 1969, branding pioneer Alan Siegel, frustrated by the complexity of 
communications across industries, set out to help organizations create simpler experiences. 
Experiences that better serve their audiences—and their bottom line. Every day, we partner 
with the world’s leading corporations, nonprofits and government organizations to build brand 
experiences that are remarkably clear and unexpectedly fresh. In other words, simple. Because 
brands that embrace simplicity forge deeper relationships with their customers and employees. 
We have unleashed powerful business for brands such as Aetna, American Express, Bank of 
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America, Birchbox, Blue Apron, CVS Health, Dell, Flywheel, The Four Seasons Hotels and 
Resorts, Humana, the Internal Revenue Service, Microsoft, Motorola, Mt. Sinai, Novartis, Pfizer, 
SAP, Wells Fargo, Wyndham Hotels and the Y. 
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Company Name: Signal

LinkedIn: https://www.linkedin.com/company/signal-design-inc/ 
Website:  https://www.linkedin.com/company/signal-design-inc/about/


Company Description: Signal is a full-service, digital-centric agency based in Raleigh, North 
Carolina with over 25 years under our belt. Not the biggest, not the flashiest – simply focused 
on solving our clients’ problems in strategy, content, media, UX, web, print, mobile and video.


Signal is built on strong relationships and personal bonds, known for the business family we’ve 
created. As a seamless extension of your internal team, we work relentlessly to support your 
business objectives – and we’re built to deliver exceptional work in an exceptional way. Our 
relationships stand the test of time because we value both word and deed, with actions 
backed by honor and analytics. At Signal, our work is our bond. 
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Company Name: SimilarWeb

LinkedIn: https://www.linkedin.com/company/similarweb/ 
Website:  https://www.similarweb.com


Company Description: SimilarWeb is the pioneer of digital market intelligence, and the 
standard for understanding the digital world. Our platform provides customers with granular 
insights about every website and mobile app enabling visibility into digital behavior and letting 
businesses see what is actually happening with their competitors, their industry and throughout 
the digital world. We have thousands of paying customers worldwide and millions of users 
using our free platform every month. Our customers are some of the largest global brands in 
the world and including Walmart, AirBnb, adidas, DHL and eBay. 


SimilarWeb raised over $112 million and has over 400 employees in 8 offices around the world 
in NY, SF, London, Tel Aviv, Tokyo, Kiev, Paris, San Paulo. 


With the insights and the data we provide businesses, agencies, marketers and analysts can 
benchmark performance against competitors,  reveal competitors online strategy, discover new 
opportunities, identify emerging trends and understand consumer intent and journey.


We bring together the industry’s top talent to create a product that will transform the way that 
businesses make decisions. We believe in a bottom up approach, wherein every role has the 
power to create impact and offers opportunity to grow with the company. 
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Company Name: Simulmedia

LinkedIn: https://www.linkedin.com/company/simulmedia/  
Website:  https://www.simulmedia.com 


Company Description: Simulmedia is a New York based technology company that gives 
advertisers and their agencies powerful advanced TV solutions with full transparency on media 
reporting, marketing outcomes, competitive insights, and pricing. Powered by the company’s 
patented VAMOS software platform, Simulmedia’s Transparent TV™ product delivers more 
effective national ad campaigns, featuring both premium over-the-top (OTT) and national linear 
TV inventory, at massive scale for dozens of top marketers. That’s because Transparent TV 
reaches a higher percentage of any brand’s target audience or prospects and guarantees a 
better ROI than any other TV solution in the world.
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Company Name: Sizmek

LinkedIn: https://www.linkedin.com/company/sizmek/ 
Website:  http://www.sizmek.com 


Company Description: Sizmek is the largest independent buy-side advertising platform that 
creates impressions that inspire. In the digital world, creating impressions that inspire is vital to 
building meaningful, long-lasting relationships with your customers.  Sizmek provides powerful, 
integrated solutions that enable data, creative, and media to work together for optimal 
campaign performance across the entire customer journey. Our AI-driven decisioning engine 
can identify robust insights within data across the five key dimensions of predictive marketing
—campaigns, consumers, context, creative, and cost. We bring all the elements of our clients’ 
media plans together in one place to gain better understanding for more meaningful 
relationships, make every moment of interaction matter, and drive more value across the entire 
plan. Sizmek operates its platform in more than 70 countries, with local offices in many 
countries providing award-winning service throughout the Americas, EMEA, and APAC, and 
connecting more than 20,000 advertisers and 3,600 agencies to audiences around the world. 
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Company Name: Skyword

LinkedIn: https://www.linkedin.com/company/skyword/ 
Website:  http://www.skyword.com


Company Description: We help the best brands in the world create, execute, and defend 
winning content strategies.
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Company Name: Socedo

LinkedIn: https://www.linkedin.com/company/socedo/  
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Website:  http://www.socedo.com/ 


Company Description: Socedo helps B2B marketers find more relevant leads, engage with 
these leads automatically on Twitter, and add new leads to their email marketing campaigns. 


We do it through a unique approach that includes thorough targeting, automated engagement 
and providing rich lead information. As a result, you can grow your targeted Twitter presence, 
drive website traffic and grow your email marketing database  - all with minimal time 
investment on your part.   


Socedo integrates with the leading marketing automation and CRM platforms in the market 
including Marketo, Hubspot, Oracle Eloqua, Pardot and Salesforce CRM. 


Socedo works with marketing leaders within leading brands, including as Microsoft,  Kaseya, 
Extreme Networks, Mercer, Lenovo, Google, and Host Analytics. 
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Company Name: Socialbakers

LinkedIn: https://www.linkedin.com/company/socialbakers-com/ 
Website:  http://www.socialbakers.com 


Company Description: Socialbakers is a trusted social media marketing partner to thousands 
of businesses of every size - including over 100 companies on the list of Fortune Global 500. 


Socialbakers Suite is a marketing platform that leverages the power of machine learning to 
help brands make smarter investments on social media. Socialbakers’ AI-powered solutions 
enable brands to engage and grow their customer base by helping them deliver the right 
content to the right people at the right time. With access to a wide range of audience insights, 
optimization solutions, analytics, and measurement features, marketers can easily understand 
how their social efforts are impacting their company’s bottom line. 


Starting from a small company with a big vision in 2008, Socialbakers has since become an 
international name, expanding across the globe from Singapore to New York.
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Company Name: SocialSEO

LinkedIn: https://www.linkedin.com/company/social-seo-inc/ 
Website:  https://www.socialseo.com/


Company Description: * Search Engine Optimization (SEO) * Social Media Management * Pay 
Per Click Advertising * Video Marketing *


SocialSEO is one stop shop for the digital success of organizations of any size.  Providing a 
team based all encompassing approach, SocialSEO leverages the power of organic search 
engine optimization (SEO), social media, pay per click (PPC) advertising, web design and 
conversion optimization to bring online success to clients  locally, across the United States and 
across the Globe.
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SocialSEO builds more traffic, leads, and conversion for its clients. We have over 18 years of 
hands-on SEO experience and we've worked with some of the Internet's top brands. 


Find out more about our Internet marketing services or give us a call.  If you're looking for an 
SEO wholesaler or white labeling SEO solutions, we can help as well.  We have offices in 
several cities including; Denver, Colorado Springs, Boulder, Austin, Raleigh, Naples and 
Charleston.


Services Offered: 

- Local SEO 

- National SEO

- Ecommerce SEO

- Social Media

- PPC

- Enterprise SEO

- Video Production
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Company Name: Sprout Social

LinkedIn: https://www.linkedin.com/company/sprout-social-inc-/ 
Website:  https://www.sproutsocial.com


Company Description: Sprout Social enables brands to find, form, and deepen the 
connections with their social audience.
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Company Name: SteelHouse

LinkedIn: https://www.linkedin.com/company/steelhouse/  
Website: http://www.SteelHouse.com 


Company Description: SteelHouse is an AI-driven, self-service advertising software company 
for brands of all sizes. The SteelHouse Advertising Suite provides marketers with everything 
they need to build their own ads then launch retargeting and prospecting campaigns through 
display, mobile, native, connected TV, and social media. Our solutions give advertisers total 
transparency and complete control over their campaigns – all with the fastest go-live in the 
industry.


SteelHouse Wins: built in Los Angeles Top 100 Digital Companies in LA, Hermes Creative 
Award Winner, Telly Award Bronze Award Winner, AVA Digital Award Platinum Winner, EMA 
Innovator Award Winner, LA Business Journal's Top Places to Work in LA.
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Company Name: TapClicks

LinkedIn: https://www.linkedin.com/company/tapclicks/ 
Website:  http://www.TapClicks.com


Company Description: TapClicks, Inc. is a leading marketing technology company for 
agencies, media companies, brands, and enterprises.  Its integrated Marketing Operations 
Platform includes sales enablement, workflow and order management, analytics, and 
automated reporting -- all within a single intuitive user interface available on demand in the 
cloud.  TapClicks has delivered over 1,000,000 dashboards to over 5,000 brands and over 500 
media companies and agencies worldwide. The TapClicks platform leverages over 150 native 
API integrations with leading marketing and advertising platforms and rounds out its solution 
with ImportWizard, which enables the platform to use data from virtually any source. TapClicks 
was founded in 2009, is headquartered in Silicon Valley, has development and sales offices in 
Boston and Canada, and sales offices in Europe and Latin America.
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Company Name: Tealium

LinkedIn: https://www.linkedin.com/company/tealium/ 
Website:  http://www.Tealium.com


Company Description: Tealium revolutionizes today’s businesses with a universal approach to 
customer data orchestration – spanning web, mobile, offline, and IoT devices. Providing the 
power to unify customer data into a single source of truth, Tealium extends this power by 
offering a turnkey integration ecosystem supporting over 1,000 client-side and server-side 
vendors and technologies. This allows organizations to get data from any application and use it 
intelligently in every application. The Tealium Universal Data Hub encompasses tag 
management, API hub, customer data platform, machine learning intelligence and data 
management solutions that enable organizations to leverage real-time data to create richer, 
more personalized digital experiences across every team, technology, and customer 
touchpoint. Over 800 enterprises worldwide trust Tealium to power their customer data 
strategies. The Universal Data Hub is comprised of 5 products; Tealium AudienceStream 
Customer Data Platform (CDP), Tealium iQ Tag Management System (TMS), Tealium 
EventStream API Hub, Tealium THINK Machine Learning and Tealium DataAccess (Data 
Storage, Delivery, and Analysis). This collection of products operationalizes the most 
comprehensive data supply chain (based on available integrations) across the entire data 
lifecycle available on the market. Tealium iQ Tag Management and Tealium EventStream 
provide client-side and server-side event data collection and activation capabilities. Tealium 
AudienceStream transforms and enriches this raw, event-level building block data into visitor 
profiles and enables business rules to trigger from these profiles. Tealium DataAccess gives 
customers access to this central repository of pre-cleansed, pre-enriched customer data that 
can be leveraged to derive additional insights and drive further customer experience actions, 
typically in concert with the company’s own systems (data warehouses, data lakes, etc). The 
result is a comprehensive data supply chain democratizing the use of customer data with 
visibility and control. Most companies have a data supply chain but have little visibility into, or 
control over, how it works. This results in massive customer data challenges ranging from low 
operational efficiency and agility, poor compliance with regulations and customer privacy 
expectations, and customer experiences driven by low quality or incomplete customer data. 
The data supply chain consists of five stages; data collection, standardization, transformation 
and enrichment, integration, and then activation through the delivery of data to execution 
systems based on business rules. -Data Collection- The way companies collect data impacts 
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how they can use data. Tealium universally collects customer data from any source including; 
websites, mobile applications, IoT devices, kiosks, servers, files, and more. Example Use 
Cases - Tech Vendor Instrumentation, Tech Vendor Deployment, Tag Management, File Import -
Data Standardization- Tools built right into the workflow of collecting and delivering data solve 
the challenge of dirty or low-quality data as it's collected, instead of requiring expensive 
procedures post-collection. Example Use Cases - Data Organization, Data Quality, Data Layer 
Management Data -Transformation and Enrichment- Companies can build insights and value 
directly into a portable and customer-centric data asset that can flow freely across an 
organization’s tech stack and business teams. Example Use Cases - Data Combination, 
Customer Profiles, Visitor Stitching, Identity Resolution -Data Integration- Tealium has the 
largest integration ecosystem on the market with over 1,000 turnkey client-side and server-side 
integrations in addition to flexible APIs, libraries, and connections in custom developer 
languages, enabling data to be used across the widest possible set of destinations. Example 
Use Cases - Data Syndication, Business Rules, Connector Actions -Data Activation- Tealium 
sends actions (e.g. add or remove users from a display ad campaign, send customized email, 
update customer data in a table in a data warehouse, etc.) via API connectors, to third-party 
marketing technology services. Example Use Cases - Data Accessibility, Machine Learning 
Readiness, Data Warehouses, and Lakes Overarching -Data Governance: Security, Privacy, 
and Compliance- Tealium provides the tools, infrastructure, and practices to be confident 
customer data is protected by the most stringent requirements, and the rapidly evolving data 
security, privacy, and regulatory compliance landscape. 

Additional Submitted Information: Tealium has been at the forefront of delivering trusted 
customer data orchestration solutions to enterprises for over a decade. By providing the data 
infrastructure for organizations to build a comprehensive customer data supply chain across 
the entire lifecycle of data (from collection, to unification and enrichment, to activation), Tealium 
enables companies to solve the pain of collecting and using data flexibly across formerly siloed 
tech stacks and internal teams. The Tealium team is comprised of many pioneers of the early 
internet including members of the team that invented using javascript tags for collecting and 
leveraging data on the web. From that rich history, Tealium first built the Tealium iQ Tag 
Management System in 2011, which has since come to dominate the enterprise market with 
only free solutions from Adobe and Google even approaching the scale of Tealium’s tag firing 
volume. More companies from the top 50 internet retailers use Tealium iQ than any system on 
the market. With tags being the dominant model of collecting and delivering customer data and 
Tealium iQ serving as the central point, Tealium was ideally positioned to unify and enrich this 
huge collection of customer data for its clients. This led Tealium to pioneer another previously 
non-existent category, the Customer Data Platform, in 2014, winning the Digital Analytics 
Association’s best new technology award in 2015. Tealium AudienceStream takes the data 
collected from Tealium iQ and creates a single view of the customer through identity resolution, 
powered by patented visitor stitching technology. This customer view can be enriched, then 
used to trigger actions in integrated systems through the use of business rules leveraging the 
comprehensive and enriched customer data found in the customer profile. By adding 
customer-level data intelligence to comprehensive event data infrastructure, Tealium’s product 
suite enabled companies to automate customer experience on a 1:1 basis working with 3rd 
party vendors and internal systems, no matter whether these systems work with event-level 
data (clicks, views, etc) or visitor-level data (email address, lifetime value, VIP, etc). Tealium 
EventStream was added in 2016 providing server-side event data collection and delivery 
capabilities to complement the client-side data collection and delivery capabilities of Tealium 
iQ. This creates a more comprehensive eco-system of data that can be combined and 
leveraged in new and exciting ways. Tealium DataAccess makes all this data available to 
companies for use in any way. This dataset can be extremely valuable for populating internal 
enterprise systems, such as data warehouses and data lakes, with high quality and valuable 
customer data. Tealium’s most recent innovation is Tealium THINK Machine Learning. As the 



central hub of an organization’s customer data, Tealium has built machine learning capabilities 
to apply algorithmic insights to customer data, in real time, prior to that data propagating 
across the entire tech ecosystem. Not only does this make machine learning more effective 
through higher quality and more comprehensive data, it also enables artificial intelligence 
insights to be leveraged (in an automated way) in systems that don’t natively have those 
capabilities. 
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Company Name: TruSignal

LinkedIn: https://www.linkedin.com/company/trusignal/ 
Website:  http://www.tru-signal.com


Company Description: TruSignal, Inc., a TransUnion Company, is an innovative leader in 
people-based marketing technology for Fortune 500 brands, agencies, platforms, publishers 
and data owners. TruSignal uses predictive scoring, powered by artificial intelligence (AI), to 
make big data actionable for one-to-one addressable marketing. TruSignal delivers incredible 
results by pinpointing the best people to target at scale and optimizing the bid price for every 
impression. This is all accomplished through the TruAudience Platform, which combines a 
robust deterministic identity graph, a massive third-party data set, an advanced AI engine with 
multiple machine learning algorithms, extensive people-based, omnichannel ID matching 
technology and a robust set of integration APIs that fuel partner platforms with powerful 
insights, custom audience building, lookalike audiences, audience expansion and bid price 
optimization solutions that are easy, accurate, scalable and fast. Founded in 2012, TruSignal’s 
team brings decades of experience in data-driven marketing, machine learning and actionable 
Big Data solutions.
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Company Name: Tubular Labs

LinkedIn: https://www.linkedin.com/company/tubular-labs/ 
Website:  http://www.tubularlabs.com


Company Description: Tubular is the leading global video measurement and analytics 
platform that powers broadcasters, publishers, and brands to create successful content and 
scale audiences faster. 


We provide the most complete picture of what short-form video consumers watch and enable 
companies to grow digital audiences and sell brand integrations to win in the ever evolving 
world of video. Our software measures over 5B videos, 400M video consumers, 12M 
influencers, 117K brands, and 71B sponsored video views.  


We know it’s not just about data, it’s about insights, and that’s why we’re trusted by 7 of the 
top 10 global media companies, who make strategic decisions every day based on Tubular 
software. Behind every digital video decision - is Tubular. 
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Company Name: Upland Kapost

LinkedIn: https://www.linkedin.com/company/uplandkapost/ 
Website:  http://kapost.com


Company Description: Kapost partners with marketers as they build and manage a content 
operation that produces and delivers the right content to the right customer at the right time at 
scale. Kapost offers benchmarked, expert consulting services and a comprehensive software 
platform to support marketers as they apply a new operating model to the processes and 
software with which they plan, produce, distribute and analyze marketing content. 
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Company Name: Unbounce

LinkedIn: https://www.linkedin.com/company/unbounce/ 
Website:  http://unbounce.com 


Company Description: Our mission is to educate, connect, and empower marketing teams 
and agencies to grow their businesses with the best conversion tools on Earth. We exist to help 
every business create better marketing experiences: from startups and small businesses to big 
brands that you know and love including Hootsuite, The New York Times, World Vision, and the 
Red Cross. Today, we are one of Canada’s fastest-growing technology companies and over 
15,000 customers have used our platform to drive over half a billion conversions.


Our growing team is 200+ strong with a head office in Vancouver, Canada, and a small, but 
mighty satellite office in Berlin, Germany. At the centre of it all, we’re unabashedly “People 
First.” All of our actions, from big business decisions to everyday customer interactions, are 
driven by our core values: courage, delight, empowerment, generosity, humility, and 
transparency. 


Interested in just jumping in and getting your hands dirty with our builder? You can try it out for 
yourself in our live preview here: preview.unbounce.com
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Company Name: Undertone

LinkedIn: https://www.linkedin.com/company/undertone/ 
Website:  http://www.undertone.com


Company Description: Undertone, a division of Perion Network Ltd. (NASDAQ: PERI), 
provides cutting-edge technology solutions for the world’s leading brands. Its proprietary 
Synchronized Digital Branding combines data, distribution and creative to deliver cohesive 
stories across all critical touchpoints: screens, platforms and a transparent, customizable list of 
elite publishers. The AI-driven platform eliminates fragmentation, delivers much-needed 
revenue for publishers and, most importantly, ensures brand messaging is contextually 
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relevant. Undertone creates stunning campaigns that align with KPIs—always with beautiful 
creative and in brand-safe environments. Learn more at www.undertone.com.
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Company Name: Unified

LinkedIn: https://www.linkedin.com/company/getunified/  
Website:  http://www.Unified.com 


Company Description: Unified is a leading provider of social advertising services and 
solutions powered by data and technology. Our proprietary technology is designed to change 
the business of social by helping brands achieve unprecedented social marketing results. 
Unified provides expert Managed and Professional Services super-charged by innovative 
operations and insights platforms, as well as cutting-edge Data Management and Audience 
Insights solutions. With a range of offerings, we are able to create custom solutions for our 
clients, tailored to their needs and goals. Headquartered in New York City and with offices in 
Los Angeles and Atlanta, Unified has managed over $5B in social advertising data for the 
world’s largest brands and agencies and run more than $1B in social advertising campaigns. 


For the last four years, Unified has been recognized by AdAge and Crain’s as one of the “Best 
Places To Work”.  For more information, visit www.Unified.com or follow @Unified on Twitter. 
Unified is an equal opportunity employer.
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Company Name: Valassis

LinkedIn: https://www.linkedin.com/company/valassis/ 
Website:  http://www.valassis.com


Company Description: A leader in marketing technology, Valassis transforms the way brands 
connect with their ideal consumers using unparalleled predictive intelligence. We turn intent 
into action by converting billions of signals into meaningful engagement across all channels to 
drive exponential growth for thousands of local and national brands.
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Company Name: Visual IQ, a Nielsen Company

LinkedIn: https://www.linkedin.com/company/visualiq/ 
Website:  http://www.visualiq.com


Company Description: Nielsen Visual IQ produces the world’s most powerful marketing 
effectiveness measurement solutions. We combine Nielsen’s unmatched data access and scale 
in marketing mix modeling with Visual IQ’s daily multi-touch attribution capabilities to offer 
holistic measurement solutions, so brand and agency marketers have access to the right 
performance insights, at exactly the right time to support any marketing decision. From 
strategic investments across all channels to tactical optimizations while campaigns are still in-
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flight, our solutions deliver the actionable, audience-driven intelligence marketing teams need 
to maximize efficiency and effectiveness across their entire marketing portfolio.
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Company Name: Vivaldi

LinkedIn: https://www.linkedin.com/company/vivaldi-group/  
Website:  http://vivaldigroup.com


Company Description: Vivaldi is an innovation, brand, and growth strategy consulting firm. We 
help brands connect with their customers and build better businesses.


From the start to finish of a project, and each step in between, the end-customer is at the 
center of everything we do. We dig deep into their habits, behaviors, and feelings so we can 
deliver products, services, and brand experiences that meet their needs and exceed their 
expectations. We call this strategy “consumer-first,” but we like to think of our process as 
consumer-everywhere. It’s a bold approach to innovation and growth that has yielded 
remarkable results, helping companies like Lego, airbnb, BMW, Samsung, and Birkenstock 
build their brand while transforming their business. 


We work across industries to help build strong brands, ignite innovation and drive growth – by 
connecting business strategy with a deep understanding of changing customer contexts.
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Company Name: Vyond

LinkedIn: https://www.linkedin.com/company/vyond/ 
Website:  https://www.vyond.com/


Company Description: Video is the closest thing to experiencing a moment firsthand. At 
Vyond, our mission is to put the power of video in the hands of everyone. Vyond allows people 
of all skill levels in all industries and job roles to create dynamic and powerful media. With 
features that go beyond moving text and images, you can build character-driven stories or 
compelling data visualizations that engage audiences and deliver results. Founded as 
GoAnimate in 2007, Vyond has helped Global 2000 organizations, small businesses, and 
individuals produce their own videos easily and cost-effectively. Since its inception, the 
Company has served over 12 million registered users on six continents who have created more 
than 22 million videos. 

Additional Submitted Information: Today’s marketer knows the value of video. Ads with 
videos generate more clicks, emails with video have higher open rates. YouTube is the second 
most popular website after Google. According to Facebook executive Nicola Mendelsohn, “The 
best way to tell stories in this world, where so much information is coming at us, actually is 
video. It conveys so much more information in a much quicker period. So actually the trend 
helps us to digest much more information.” But making video is not always easy. It can be 
expensive and time-consuming to create, and once complete, it can be extremely difficult to 
edit. The everyday demands of content- and social media-centric strategies demand that 
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marketers be agile at creating media that moves. Vyond empowers marketers to transform 
their ideas into dynamic, inspiring content. With hundreds of ready-made templates, thousands 
of movements, and tens of thousands of assets to choose from, Vyond helps even novice 
users quickly and easily create amazing videos. From product explainers to animated GIFs for 
email and social media, Vyond makes it easy to support your campaigns with video. Vyond 
allows you to create imaginative and dynamic media as simply as making slides. With features 
that go beyond moving text and images, you can build character-driven stories or motion 
infographics that motivate more than static content ever could for a fraction of what it costs to 
produce a live-action video. Animation is an art form that takes storytelling to the next level. It 
has a vibrancy and range of motion no other storytelling technique can match. Animation 
engages and entertains while subtly conveying a message in a powerful way. By using the 
latest animation software, you can easily update your videos with new messages or promotions 
without high production costs or long turnaround times, giving you the agility to address your 
market where and when the need arises. 
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Company Name: WalkMe

LinkedIn: https://www.linkedin.com/company/walkme/ 
Website:  https://www.walkme.com 


Company Description: WalkMe pioneered the Digital Adoption Platform (DAP) to simplify user 
experiences by combining insights, engagement, guidance and automation capabilities.


Founded in 2011, WalkMe’s mission is to make digital adoption for employees and customers 
simple, while increasing enterprise productivity.

Our platform works as an invisible layer of visual cues and personalized content placed on top 
of your website or enterprise software. 


WalkMe’s DAP is used by thousands of enterprises worldwide spanning all industries and 
platforms for onboarding, training new and existing users on new processes, and improving 
overall productivity by providing contextual guidance in real-time.
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Company Name: Widen

LinkedIn: https://www.linkedin.com/company/widen-enterprises/ 
Website:  http://www.widen.com


Company Description: Widen builds high-performing software that empowers organizations 
to create compelling, meaningful, and measurable digital experiences. Our content solutions 
span across brand management, content lifecycle management, and creative operations, 
serving 350,000+ people at over 600 influential brands around the world.
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Company Name: WriterAccess

LinkedIn: https://www.linkedin.com/company/writeraccess/ 
Website:  http://www.writeraccess.com/


Company Description: WriterAccess is an online marketplace connecting 25,000 customers 
with 15,000 freelance writers, editors, and content strategists-- all proven professionals in our 
robust platform in the cloud. You'll find us on the INC 5000 list for five years in a row, sporting 
30% growth in the last 3 years without even a smidge of VC of PE funding. And our annual 
Content Marketing Conference attracts 600+ leading marketers led by 75 speakers that all 
gather to learn what's new, and what's next. 

Additional Submitted Information: Our accomplishments above are pretty impressive, 
especially zooming from zero to almost $10M organically in a few years. But what's more 
impressive is the fact we do-it-all with a staff of less than 15 full-time employees that service 
and support all our customers, writers and fans. We learned to rise above the competition that 
are all funded and backed by VC's, and stand out from the pack of competition in creative, 
interesting ways. Happy to share the story, if selected. 
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Company Name: Wunderman

LinkedIn: https://www.linkedin.com/company/wunderman/ 
Website: http://www.wunderman.com  


Company Description: We are Wunderman, a global digital agency that is 'Creatively Driven. 
Data Inspired.' In a world where clients struggle to derive value from the volumes of data they 
collect, our 9,200 data scientists, creatives and executives in 70 markets identify powerful 
cultural insights to build campaigns that inspire action and deliver measurable business results. 
Wunderman is part of WPP (NASDAQ: WPPGY).
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Company Name: Zeta Global

LinkedIn: https://www.linkedin.com/company/zetaglobal/ 
Website:  http://www.zetaglobal.com 


Company Description: Today’s brands must cut through the daily digital noise to deliver real 
value to consumers in the moments that matter.


Founded by David A. Steinberg and John Sculley in 2007, Zeta Global is uniquely positioned to 
help brands identify consumer interest and capitalize on purchase intent with the precision of 
marketing technology at the scale of advertising technology.


Our mission is to reinvent how data is used to make experiences between brands and 
consumers more personal, perceptive and productive. We believe our data empowers brands 
to deliver greater value to consumers by providing personal experiences at scale.
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At the core of our solutions is our signal-rich Data Cloud made up of 750 million permission-
based identities. These deterministic profiles combine with our outcome-based artificial 
intelligence and dynamic, unified outreach solutions to help leading brands boost marketing 
and advertising performance. Our solutions focus on scalable strategies with detailed 
attribution capabilities to ensure marketers are capturing an accurate ROI on their efforts.


Zeta’s solutions combine to provide measurable results for acquiring and retaining customers 
in industries like consumer products, retail, financial services, transportation and hospitality.


With over 1,000 employees worldwide, the company is headquartered in New York City, with 
Centers of Excellence in Silicon Valley, Boston, London, and Hyderabad, India, and 12 
additional offices around the globe.
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Company Name: Zumobi

LinkedIn: https://www.linkedin.com/company/zumobi/  
Website:  http://www.zumobi.com 


Company Description: Marketers are rapidly increasing their investments in content 
marketing, but the content being produced is typically not optimized for mobile distribution.  
Zumobi, the leader in Mobile Content Marketing Solutions, enables marketers to more 
effectively distribute and measure their content like blogs, social media, videos and more 
across important mobile touch points, including their own mobile apps, web and media. These 
dynamic content experiences can also increase sales by including all related shoppable 
products in their content experiences. The Zumobi Brand Integration (Zbi) platform makes it 
easy to curate and distribute content via dynamic targeted mobile experiences called 
Microzines. Microzines drive customer acquisition, engagement and conversion, while 
providing a robust set of data and analytics to marketers so that they can measure and 
optimize their content mix and ROI. To learn more, visit www.zumobi.com or follow Zumobi on 
Twitter @Zumobi.
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